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Overview
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Premier’s Objectives.

Determine the saturation point of the number of billboards that cause the value-

add of advertising to decrease along Sunset Boulevard
01

Provide strategy recommendations, key considerations, and best practices for the City 

of West Hollywood based on Premier’s extensive research & industry knowledge
03

02 Identify the impact of surrounding, new billboard programs on the value of Sunset 

Boulevard billboards
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Project Timeline.

May ‘21Apr ‘21 Jun ‘21

Final Strategy Report

Identify Major U.S. Hotspots

Create WeHo Billboard Strategy & 
Guidelines

Provide Key Recommendations & Findings 
in Preliminary Report (including impact of 

additional WeHo billboard programs)

Billboard Analysis of Identified Hotspots

Evaluate Major Value Drivers

Determine Value Impact to Sunset Strip 
Billboards

04

City of West Hollywood – Billboard Saturation Study



Pricing 

Context



Impression types include vehicle passenger, pedestrian, 

and train rider traffic. From the total potential reach, the 

size and type of each billboard is used to create a visibility 

score, which in turn projects the total actual impressions 

Reach / Impressions

This valuation is based off OOH CPM rates for billboard 

signage. The CPM for each board has been calculated 

based on several internal factors

Cost per Thousand (CPM)

Out of Home Billboard Methodology.

To calculate the Fair Market Value (FMV) of each Billboard Location, the following factors are combined:

Value Driving Premium

A Value Driving Premium is applied to each billboard 

location. A composite value driver score is created by 

combining several independent value drivers for each 

location, including scores for: Location, Visibility, Dwell 

Time, Famous Landmark Status, and Lack of OOH Clutter
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Value Driver Definition Score Weighting Low Score & Reasoning Medium Score & Reasoning High Score  & Reasoning

Dwell Time
The propensity for pedestrians / vehicle drivers & 
passengers to stop and prolong their time spent 

looking at a board
28%

No stop signs or lights, low 
bar/restaurant/retail concentration, 

not a place passersby would stop

Brief stop sign or light, medium 
bar/restaurant/retail

At the intersection of a stop sign 
or light, high bar/restaurant/retail 

concentration with heavy foot 
traffic

Location

The level of activity of the Sunset Strip sector on 
which the board is located.  Premier has ranked 

sectors of the Sunset Strip based on how busy they 
are

28%
Board is located in sector 3 (outside 

heart of Sunset Strip)

Board is located in sector 2 
(adjacent to heart of Sunset 

Strip)

Board is located in sector 1 (heart 
of Sunset Strip)

Visibility
The distance from which potential impressions can 

view the board
14%

Difficult to see board from close and 
far viewing distances

Easy to see board from close 
viewing distance, but difficult 

to see from far away

Board is easily seen from close 
and far viewing distances

Creativity
The unique features of the board which separate it 

from a normal board
14%

Board closely resembles a board of 
the same type (digital/static)

Board is a variation of a classic 
board of the same type, but 

has some unique 
characteristics

Board is highly unique from 
normal boards of the same type, 

in design, shape, tech-
integration, etc.

Lack of OOH Clutter
The concentration of competing advertisements in 

the vicinity of the board
8%

High concentration of competing 
boards nearby (5+)

Medium concentration of 
competing boards (2-5)

Low concentration of competing 
boards (0-1)

Famous Landmark 
Status

The level of fame of the building or structure on 
which the board is mounted

8%
Board is located on/above a site that 
is not a historical/cultural landmark

Board is located on/above a 
site that is a historical/cultural 

landmark, but not a top 
landmark

Board is located on/above a site 
that is a historical/cultural 

landmark that has local fame well 
above other landmarks

Value Driver’s Considered 

in Billboard Valuations
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Major Operator Considerations

Through our negotiations with Billboard Operators, Premier has heard several major themes around how they look at the value of billboards 
along the Sunset Strip.
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Key Consideration Description

Occupancy
“Filling up” billboards and the percentage of occupancy. According to Operators, these boards take 
several years to stabilize, and 100% occupancy is rarely achieved

Saturation
Operators believe that oversaturation in markets will lead to reduced value of billboards and lack of 
appetite from advertisers. From our conversations to date, no specific examples of oversaturation have 
been cited

Clutter
The clutter from other billboards around each operators’ boards – not just the potential blockage of 
sightlines but also competition with advertisers that clutter creates
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Summary of

Premier’s Research



Research Objectives
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Premier aimed to answer and address the following three (3) primary questions:

2Does the addition of more billboards along
Sunset Blvd, impact the pricing on current 

billboards along Sunset Blvd?

1Does the addition of billboards in areas 
around Sunset Blvd, impact the pricing on 

current billboards along Sunset Blvd?

3Is there a “tipping point” in which additional 
billboards devalue the opportunity along 

Sunset Blvd?
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• To answer these questions, Premier identified twenty-five (25) 

hotspot locations, across eight (8) major US cities to analyze the 

following factors:

• Demographics (Household Income, Property Value)

• Total Billboard Locations (Static  & Digital)

• Billboard Impressions

• Aesthetic Requirements

• These factors were used to understand the levers that affect the 
CPM and overall cost of billboards, specific to the hotspot

• Premier identifies a ‘hotspot’ location as an area within a city that 

is a frequently visited area and attracts a large number of people 

Hotspot Competitive Set
Overview

City Hot Spot Locations
Hot Spot Zip 

Code

West Hollywood Sunset Strip  90069

Atlanta
MidTown 30309

Buckhead 30305

Chicago

Fulton Market 60607

Wrigleyville 60613

Magnificent Mile 60611

Dallas

Arts District 75202

Design District 75207

The Cedars 75215

Denver

Larimer Square / LoDo 80202

River North Art District 80216

Highlands 80211

Los Angeles

Hollywood Walk of Fame 90028

LA Live 90015

LA Coliseum / Exposition Park 90037

Santa Monica 90401

Culver City / Sony Lot 90232

Miami

Brickell City Centre 33131

Art Deco District 33139

Design District 33137

New York

Hudson Yards 10001

SoHo 10012

Seaport District 10038

San Francisco

Mission District 94103

North Beach 94111

Marina District 94123
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Input Factor Scoring Breakdown Description

Average Household Income
High (3) – Above $100,000
Medium (2) – Between $50,000-$100,000
Low (1) – Below $50,000

Represents the average household income within the specific zip code  

Average Home Value
High (3) – Above $500,000
Medium (2) – Between $200,000-$500,000
Low (1) – Below $200,000

Represents the average home value within the specific zip code  

Total Billboard Locations
High (3) – Above 90 total billboards
Medium (2) – Between 70-90 total billboards
Low (1) – Below 70 total billboards

Represents the total number of billboards (static & digital) located within 
specific zip code  

Average 4-week Impressions 
(Static & Digital Total)

High (3) – Above 1,000,000
Medium (2) – Between 500,000-1,000,000
Low (1) – Below 500,000

Represents the average impressions that the billboards (static & digital) 
would reach, across 4 weeks, within the specific zip code  

Aesthetics Requirements for 
Billboards

High (3) – High city creative/aesthetic requirement
Medium (2) – Medium city creative/aesthetic requirement
Low (1) – Low city creative/aesthetic requirements

Represents the overall creative/aesthetic requirement the hotspot city 
implements for billboards. Premier identified West Hollywood as having 

the highest creative requirement to benchmark the other hotspot locations 
against

Input Factors

Ranking Summary
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Premier’s

Conclusions



Question: Does the addition of billboards in areas around Sunset Blvd, impact the pricing on current billboards along Sunset Blvd?
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Answer: No, as long as the level of creativity is kept at a high standard, those additional billboards will have little to no affect on the factors that 
contribute to WeHo’s CPMs.

Note: Adding billboards for billboards sake (little attention given to quality, size etc.) will always devalue the current inventory in the area

Results:

Question #1

Destination

Sunset Strip remains a key 
destination for advertisers and will 

not be affected by other areas 
gaining OOH inventory 

Advertiser Perspective:
The ability to advertise in a premium 

national “hotspot” remains unchanged

Landmark 
Status

The Sunset Strip will maintain its 
status as a historical landmark 
regardless of the addition of 

surrounding billboards

Advertiser Perspective:
The historical landmark status of the 

area remains unchanged

Billboard 
Clutter

From the perspective of a 
pedestrian or vehicle, the additional 
boards added in surrounding areas 

will not impact the clutter along the 
Sunset Blvd itself

Advertiser Perspective:
Impressions along Sunset Blvd will 

remain unchanged

Demographics

Additional billboards in areas 
around Sunset Blvd will not impact 
the demographics or home value of 

the area

Advertiser Perspective:
Sunset Blvd will still attract the same 

audience 
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Question: Does the addition of more billboards along Sunset Blvd, impact the pricing on current billboards along Sunset Blvd?

15

Answer: No, as long as share of voice and creative standards are maintained

Billboard Clutter

As additional billboards are added to 
Sunset Blvd, should the scoring for the 

“Clutter” Value Driver fall below the 
“Medium”, Premier believes the value 

could be affected

Creativity

Standards of creativity must be kept at a 
high. WeHo should push for the latest 

and greatest technology to be added in 
future award cycles to prevent 

devaluation

Results:

Question #2
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Question: Is there a “tipping point” in which 
additional billboards devalue the opportunity 
along Sunset Blvd?
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Answer: Not an exact number - WeHo ranks 
#11 in our competitive set for total billboards 
per square mile and has some room to grow 
total number of billboards

City Hot Spot Locations
Zip Code Size 
(Square Mile)

Total Billboards 
per Zip Code

Billboard per 
Sq Mi

Los Angeles
Hollywood / Hollywood Walk of 

Fame
1.52 228 150

Miami Brickell City Centre 0.40 60 150*

San Francisco Mission District 1.36 145 107

Miami Art Deco District 2.69 285 106

New York Hudson Yards 0.62 56 90*

New York SoHo 0.32 25 78*

Los Angeles LA Coliseum / Exposition Park 2.84 221 78

Los Angeles LA Live 1.71 82 54

Denver Larimer Square / LoDo 1.12 58 52

Los Angeles Santa Monica 0.85 44 52*

West Hollywood Sunset Strip 2.11 97 46

Dallas Arts District 0.71 21 30*

San Fransisco North Beach 0.34 10 29

Chicago Fulton Market 2.32 68 29

Chicago Magnificent Mile 0.81 22 27*

Atlanta Midtown 3.42 86 25

San Fransisco Marina District 1.02 24 24

Chicago Wrigleyville 2.18 50 23

Dallas Design District 3.85 74 19

Denver River North Art District 10.5 176 17

Atlanta Buckhead 6.44 82 13

Miami Design District 2.02 22 11

New York Seaport District 0.30 2 7*

Denver Highlands 4.50 26 6

Los Angeles Culver City / Sony Lot 2.11 12 6

Dallas The Cedars 8.41 35 4

Results:

Question #3

*Note: Zip Codes are smaller than 1 sq. mi so the total billboards 
per sq. mi were extrapolated to standardize across all hot spots
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Factor:

Demographics



West Hollywood Key Demographics

• Average Household Income: $145,432 (above national average of $68,703)

• Average Home Value: $1,229,860 (above national average of $272,446)

• DMA: 2

Takeaways

• West Hollywood ranks highest in demographic rankings in Premier’s competitive set

• West Hollywood can command such high CPM’s in part to this highly desirable audience

• It is no coincidence that luxury brands and major media companies focus on West 

Hollywood for their advertising needs

• These demographics are not likely to change soon, or if more inventory is added to the 

Sunset Strip / surrounding areas

West Hollywood’s Demographics 

heavily influence its Billboard Value
West Hollywood is unique in the fact that it offers a high level of Out Of Home Advertising to a 
highly affluent, highly desired demographic
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City Hot Spot Locations

Average 
Household 

Income 
Rank

Average 
Home 

Value Rank

Average 
Total 

Demographic 
Rank 

West Hollywood Sunset Strip  3.0 3.0 3.0

Atlanta
MidTown 3.0 2.0 2.5
Buckhead 3.0 3.0 3.0

Chicago
Fulton Market 3.0 2.0 2.5

Wrigleyville 3.0 2.0 2.5
Magnificent Mile 3.0 2.0 2.5

Dallas
Arts District 3.0 2.0 2.5

Design District 3.0 2.0 2.5
The Cedars 1.0 1.0 1.0

Denver
Larimer Square / LoDo 3.0 3.0 3.0

River North Art District 2.0 2.0 2.0

Highlands 3.0 3.0 3.0

Los Angeles

Hollywood Walk of 
Fame

2.0 3.0 2.5

LA Live 1.0 3.0 2.0

LA Coliseum / 
Exposition Park

2.0 3.0 2.5

Santa Monica 3.0 3.0 3.0

Culver City / Sony Lot 3.0 3.0 3.0

Miami
Brickell City Centre 3.0 2.0 2.5

Art Deco District 3.0 2.0 2.5

Design District 2.0 2.0 2.0

New York
Hudson Yards 3.0 3.0 3.0

SoHo 3.0 3.0 3.0

Seaport District 3.0 3.0 3.0

San Francisco
Mission District 3.0 3.0 3.0

North Beach 3.0 3.0 3.0

Marina District 3.0 3.0 3.0
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Factor:

Total Billboard Locations



West Hollywood # of Billboards

• The main strip of Sunset Boulevard is located within the 90069 zip code of 

West Hollywood with a total square mile land mass of 2.11 sq mi.  

• West Hollywood’s 90069 zip code currently has a total of 97 static and digital 

billboard location, which equates to 46 billboards per square mile within the zip 

code that the sunset strip resides within.

Takeaways

• West Hollywood ranks #5 for the total number of billboards per hotspot zip 

code square mile out of all other major OOH advertising cities analyzed

• West Hollywood has some room to grow the number of billboards within the 

90069 zip code, although having the highest number of billboards per square 

mile should not be the goal

Number of Billboards per square mile

West Hollywood’s 90069 zip code slightly under indexes against the average number of billboards 
per hotspot zip code square mile. According to data analyzed from Ad Quick across the 25 hot spot 
locations in the 8 cities Premier analyzed, the average number of billboard locations per square 
mile of the hotspot zip code is 49.

20

City
Average Total Billboards 

per Zip Code
Avg. # of Billboards per 

Zip Code Sq Mi.

Miami 122 89

Los Angeles 119 68

New York 28 58

San Francisco 60 53

West Hollywood 97 46

Chicago 47 26

Denver 87 25

Atlanta 84 19

Dallas 43 18

Comparison to Competitive Set
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City Hot Spot Locations
Zip Code Size 
(Square Mile)

Total Digital 
Billboards per Zip 

Code 

Atlanta Midtown 3.42 33

Los Angeles LA Coliseum / Exposition Park 2.84 26

Los Angeles Hollywood / Hollywood Walk of Fame 1.52 23

Denver Larimer Square / LoDo 1.12 23

Chicago Fulton Market 2.32 20

San Francisco Mission District 1.36 14

New York Hudson Yards 0.62 14

Atlanta Buckhead 6.44 13

Dallas Design District 3.85 12

Dallas Arts District 0.71 11

Los Angeles LA Live 1.71 10

Chicago Wrigleyville 2.18 8

Denver River North Art District 10.5 8

Miami Brickell City Centre 0.4 7

West Hollywood Sunset Strip 2.11 7

Chicago Magnificent Mile 0.81 6

Los Angeles Santa Monica 0.85 4

San Francisco North Beach 0.34 4

Miami Design District 2.02 2

Miami Art Deco District 2.69 0

New York SoHo 0.32 0

San Francisco Marina District 1.02 0

New York Seaport District 0.3 0

Denver Highlands 4.5 0

Los Angeles Culver City / Sony Lot 2.11 0

Dallas The Cedars 8.41 0

*Note: Zip Codes are smaller than 1 sq. mi so the total billboards per sq. mi were extrapolated 
to standardize across all hot spots

Digital Billboard Breakdown

Takeaways:
- West Hollywood ranks #14 among the hotspot locations 

analyzed for total number of digital billboards.

- There is some room to grow the total number of digital 
billboards before the location reaches a saturation point.

City of West Hollywood – Billboard Saturation Study



22

City Hot Spot Locations
Zip Code Size 
(Square Mile)

Total Static 
Billboards per Zip 

Code

Total Digital 
Billboards per Zip 

Code 
(Static / Digital)

Total Billboards per 
Zip Code

Billboard per Sq Mi

Los Angeles Hollywood / Hollywood Walk of Fame 1.52 205 23 228 150

Miami Brickell City Centre 0.40 53 7 60 150*

San Francisco Mission District 1.36 132 14 145 107

Miami Art Deco District 2.69 285 0 285 106

New York Hudson Yards 0.62 42 14 56 90*

New York SoHo 0.32 25 0 25 78*

Los Angeles LA Coliseum / Exposition Park 2.84 195 26 221 78

Los Angeles LA Live 1.71 82 10 92 54

Denver Larimer Square / LoDo 1.12 35 23 58 52

Los Angeles Santa Monica 0.85 40 4 44 52*

West Hollywood Sunset Strip 2.11 90 7 97 46

Dallas Arts District 0.71 10 11 21 30*

San Francisco North Beach 0.34 6 4 10 29

Chicago Fulton Market 2.32 48 20 68 29

Chicago Magnificent Mile 0.81 16 6 22 27*

Atlanta Midtown 3.42 53 33 86 25

San Francisco Marina District 1.02 24 0 24 24

Chicago Wrigleyville 2.18 42 8 50 23

Dallas Design District 3.85 62 12 74 19

Denver River North Art District 10.5 168 8 176 17

Atlanta Buckhead 6.44 69 13 82 13

Miami Design District 2.02 20 2 22 11

New York Seaport District 0.30 2 0 2 7*

Denver Highlands 4.50 26 0 26 6

Los Angeles Culver City / Sony Lot 2.11 12 0 12 6

Dallas The Cedars 8.41 35 0 35 4

*Note: Zip Codes are smaller than 1 sq. mi so the total billboards per sq. mi were extrapolated to standardize across all hot spots

Full Hotspot Billboard Breakdown
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Factor:

Aesthetic Requirements
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To grade the standards for aesthetics and creativity, Premier determined 
whether the billboards in these hotspots aligned with the following principles:

• High Level of Creativity

• Design Excellence (includes cohesiveness & timelessness)

• Innovation

• Compatibility with the Context of the Sunset Strip

• Sustainability

• Economic Development

• Community Benefit

West Hollywood demands such a high standard for aesthetics and creativity and 

aligns with all the above principles, therefore, it ranks the highest in Premier’s 

competitive set with a score of 3.

Standards for Billboard 

Aesthetics & Creativity 

City Hot Spot Locations
Aesthetic & 

Creativity Rank

West Hollywood Sunset Strip  3.0

Atlanta
MidTown 1.0

Buckhead 1.0

Chicago

Fulton Market 1.0

Wrigleyville 1.0

Magnificent Mile 1.0

Dallas

Arts District 1.0

Design District 1.0

The Cedars 1.0

Denver

Larimer Square / LoDo 1.0

River North Art District 1.0

Highlands 1.0

Los Angeles

Hollywood Walk of Fame 1.0

LA Live 2.0

LA Coliseum / Exposition Park 1.0

Santa Monica 1.0

Culver City / Sony Lot 1.0

Miami

Brickell City Centre 1.0

Art Deco District 1.0

Design District 2.0

New York

Hudson Yards 1.0

SoHo 2.0

Seaport District 1.0

San Francisco

Mission District 1.0

North Beach 1.0

Marina District 1.0
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Strategy 

Recommendations



Develop and maintain a standard for levels of clutter around existing billboards

Keeping to a rule of thumb that each billboard at a given intersection maintains a minimum of 25% share of voice will ensure the billboard clutter value driver never 

lowers so much that it significantly affects the value of the billboard

Ensure aesthetic / creative standards are kept high

This will include constantly pushing the boundaries and capabilities of Out of Home, keeping the offering unique and therefore the pricing high

Keep operators in the loop

As much as is possible, ensure current and future operators are made aware of potential and confirmed future projects. This includes projects that could affect 

billboard value through other developments (e.g., Gateways)

Create a schedule for saturation reviews

This document will not be relevant forever. Ensure that the City consistently reviews the level of saturation and potential effect of future projects. Premier 

recommends these reviews fall in line with operator DA extension conversations

Maintaining Sunset Boulevard’s “Gold Standard”

Through this research study Premier has the following recommendations for the City of West Hollywood’s Billboard Strategy:

26
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Appendix A:

WeHo Billboard 

Locations



Type Color

Doubled Sided: Digital

Double Sided: Digital / Static

Single Sided: Digital

Double Sided: Static

Single Sided: Static

Type # Location Sector

Double Sided: Digital 17 8433 Sunset Blvd 2

Double Sided: Digital / 
Static

5 9015 Sunset Blvd 2

7 8901 Sunset Blvd 2

8 8830 Sunset Blvd 1

11 8730 Sunset Blvd 1

13 8501 Sunset Blvd 2

Single Sided: Digital

3 9157 Sunset Blvd 3

4 9101 Sunset Blvd 2

9 8760 Sunset Blvd 1

14 8497 Sunset Blvd 2

15 8473 Sunset Blvd 2

18 8301 Sunset Blvd 2

19 8240 Sunset Blvd 3

Double Sided: Static
10 8752 Sunset Blvd 1

16 8439 Sunset Blvd 2

Single Sided: Static

1 9200 Sunset Blvd 3

2 9165 Sunset Blvd 3

6 9009 Sunset Blvd 2

12 8590 Sunset Blvd 2

1

2 3 4 5 6 7
8

9
10

12
13

14
15

16 17

18

19

11

23

1

2

3

Board Locations

Map Locations

Board Types
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Appendix B:

Hotspot Dashboards
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• To answer these questions, Premier identified twenty-five (25) 

hotspot locations, across eight (8) major US cities to analyze the 

following factors:

• Demographics (Household Income, Property Value)

• Total Billboard Locations (Static  & Digital)

• Billboard Impressions

• Aesthetic Requirements

• These factors were used to understand the levers that affect the 
CPM and overall cost of billboards, specific to the hotspot

• Premier identifies a ‘hotspot’ location as an area within a city that 

is a frequently visited area and attracts a large number of people 

Hotspot Competitive Set
Overview

City Hot Spot Locations
Hot Spot Zip 

Code

West Hollywood Sunset Strip  90069

Atlanta
MidTown 30309

Buckhead 30305

Chicago

Fulton Market 60607

Wrigleyville 60613

Magnificent Mile 60611

Dallas

Arts District 75202

Design District 75207

The Cedars 75215

Denver

Larimer Square / LoDo 80202

River North Art District 80216

Highlands 80211

Los Angeles

Hollywood Walk of Fame 90028

LA Live 90015

LA Coliseum / Exposition Park 90037

Santa Monica 90401

Culver City / Sony Lot 90232

Miami

Brickell City Centre 33131

Art Deco District 33139

Design District 33137

New York

Hudson Yards 10001

SoHo 10012

Seaport District 10038

San Francisco

Mission District 94103

North Beach 94111

Marina District 94123
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Input Factor Scoring Breakdown Description

Average Household Income
High (3) – Above $100,000
Medium (2) – Between $50,000-$100,000
Low (1) – Below $50,000

Represents the average household income within the specific zip code  

Average Home Value
High (3) – Above $500,000
Medium (2) – Between $200,000-$500,000
Low (1) – Below $200,000

Represents the average home value within the specific zip code  

Total Billboard Locations
High (3) – Above 90 total billboards
Medium (2) – Between 70-90 total billboards
Low (1) – Below 70 total billboards

Represents the total number of billboards (static & digital) located within 
specific zip code  

Average 4-week Impressions 
(Static & Digital Total)

High (3) – Above 1,000,000
Medium (2) – Between 500,000-1,000,000
Low (1) – Below 500,000

Represents the average impressions that the billboards (static & digital) 
would reach, across 4 weeks, within the specific zip code  

Aesthetics Requirements for 
Billboards

High (3) – High city creative/aesthetic requirement
Medium (2) – Medium city creative/aesthetic requirement
Low (1) – Low city creative/aesthetic requirements

Represents the overall creative/aesthetic requirement the hotspot city 
implements for billboards. Premier identified West Hollywood as having 

the highest creative requirement to benchmark the other hotspot locations 
against

Input Factors

Ranking Summary
31
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Midtown 30309 3.42 3.0 2.0 2.0 1.0

Buckhead 30305 6.44 3.0 3.0 2.0 1.0

Comparison to Competitive Set

Hotspot Overview
Atlanta

Map Image Examples

Midtown Midtown

Buckhead Buckhead
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Fulton Market 60607 2.32 3.0 2.0 1.0 1.0

Magnificent Mile 60611 0.81 3.0 2.0 1.0 1.0

Wrigleyville 60613 2.18 3.0 2.0 1.0 1.0

Hotspot Overview
Chicago

Comparison to Competitive Set

Map Image Examples

Wrigleyville

Fulton Market

Wrigleyville

Fulton Market
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Arts District 75202 0.71 3.0 2.0 1.0 1.0

Design District 75207 3.85 3.0 2.0 2.0 1.0

The Cedars 75215 8.41 1.0 1.0 1.0 1.0

Hotspot Overview
Dallas

Comparison to Competitive Set

Map Image Examples

Design District

The Cedars

Design District

The Cedars
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Larimer Square / LoDo 80202 1.12 3.0 3.0 1.0 1.0

River North Art District 80216 10.5 2.0 2.0 3.0 1.0

Highlands 80211 4.5 3.0 3.0 1.0 1.0

Hotspot Overview
Denver

Comparison to Competitive Set

Map Image Examples

River North Art District

Larimer Square / LoDo -

River North Art District

Larimer Square / LoDo -
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Hollywood / Hollywood Walk 
of Fame

90028 1.52 2.0 3.0 3.0 1.0

LA Coliseum / Exposition Park 90037 2.84 1.0 3.0 3.0 1.0

LA Live 90015 1.71 2.0 3.0 2.0 2.0

Santa Monica 90401 0.85 3.0 3.0 1.0 1.0

Culver City / Sony Lot 90232 2.11 3.0 3.0 1.0 1.0

Hotspot Overview
Los Angeles

Comparison to Competitive Set

Map Image Examples

See Image Examples 

on the Next Slide
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Exposition Park

Culver City

Hollywood / Hollywood Walk of Fame

Hotspot Photos
Los Angeles
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Brickell City Centre 33131 0.4 3.0 2.0 1.0 1.0

Art Deco District 33139 2.69 3.0 2.0 3.0 1.0

Design District 33137 2.02 2.0 2.0 1.0 2.0

Hotspot Overview
Miami

Comparison to Competitive Set

Map Image Examples

Design District

Brickell City Centre

Design District

Brickell City Centre
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Hudson Yards 10001 0.62 3.0 3.0 1.0 1.0

SoHo 10012 0.32 3.0 3.0 1.0 2.0

Seaport District 10038 0.3 3.0 3.0 1.0 1.0

Hotspot Overview
New York

Comparison to Competitive Set

Map Image Examples

Hudson Yards Hudson Yards

SoHo
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Hotspot Zip Code Zip Code Size 
(Square Mile)

Household Income 
Rank

Home Value Rank Total Billboard 
Locations Rank

Aesthetic 
Requirement Rank

Sunset Strip / West 
Hollywood

90069 2.11 3.0 3.0 2.0 3.0

Mission District 94103 1.36 3.0 3.0 3.0 1.0

North Beach 94111 0.34 3.0 3.0 1.0 1.0

Marina District 94123 1.02 3.0 3.0 1.0 1.0

Hotspot Overview
San Francisco

Comparison to Competitive Set

Map Image Examples

Mission District

Marina District

Mission District
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